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Who I Am…
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A Researcher and Teacher…
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www.drtaylorwallace.com/research

http://www.drtaylorwallace.com/research


The Saqmolo’ Project
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J Acad Nutr Diet. 2022;122(2):432. (www.drtaylorwallace.com/Saqmolo) 

http://www.drtaylorwallace.com/Saqmolo


The RESTORE Study
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Progress.

🍎 Aim: To identify standard nutrition care practices used by RDNs 
that show potential in influencing the burden of disease in 
patients admitted to the ICU using the Academy of Nutrition and 
Dietetics’ Health Informatics Infrastructure (ANDHII).

🍎 Utility: Assist in the development of a pragmatic protocol of 
nutrition standard care practices that can be used to decrease the 
morbidity and mortality of SARS-CoV-2.

🍎 10 ICUs across the U.S. provided longitudinal data on 100 
patients.

🍎 Preliminary analyses published.

11-01-2020

J Parenter Enteral Nutr. 2021;45:1774.



Research
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Research focus:

www.drtaylorwallace.com/research

© 2022 Dr. Taylor Wallace.

🍎 Effects of choline intake on cognitive development and maintenance.

🍎 Global development in the first 1000 days and early childhood 
(The Saqmolo’ Project).

🍎 Nutrition and COVID-19 (The RESTORE Study).

🍎 Flavonoids (particularly anthocyanins) and cardiometabolic health.

🍎 Multivitamins.

🍎 Magnesium, immune function, inflammation, and bone health.
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Research
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NEW flavan-3-ol guideline:

www.drtaylorwallace.com/research
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“Among the general adult population, 
we suggest increasing consumption of 
nutrient-dense foods rich in flavan-3-
ols and low (or absent) in added 
sugars, including but not limited to 
tea, apples, berries, and cocoa. Based 
on moderate quality research, 
consumption of 400–600 mg/d 
flavan-3-ols can reduce risk 
associated with cardiovascular disease 
and diabetes. Increasing consumption 
of dietary flavan-3-ols may help 
improve blood pressure, cholesterol 
concentrations, and blood sugar.” 

http://www.drtaylorwallace.com/research


The Doctor Oz Show (N=187; 7y)
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Other Shows
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Spokesperson
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www.drtaylorwallace.com/media

http://www.drtaylorwallace.com/media


Online and Print Media
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Products
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What I’ve Learned…
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Every communications outlet is different:

© 2022 Dr. Taylor Wallace.

🍎 My role on the Dr. Oz Show vs. NBC News and Forbes Health.

🍎 Know your audience and how to appeal to/resonate with them.

• Xanthan gum and cancer segment example.

• Cheesy snacks segment example (Red 40 and Yellow 5).

🍎 One commonality exists – media outlets and personalities are desperate for your attention!

🍎 News outlets are concubines for clicks and views.

🍎 Your talking points won’t garner attention!

• No one cares that 3 people in America will get 2 mg less iron if they don’t consume refined grains.



Tell Your Story and Resonate!
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https://www.forbes.com/health/body/what-are-flavanol-3s/

https://www.forbes.com/health/body/what-are-flavanol-3s/


What I’ve Learned…
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Everyone is an expert when it comes to food:
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🍎 Food is deeply emotional for people.

🍎 Not many people change their mind often.

🍎 Industry marketing practices have caused a lot of chaos.  

🍎 Activist groups and those with unrealized conflicts-of-interest have made things worse.

🍎 There are many nutrition quacks out there… most will say anything to get on TV or in front of you.

🍎 Trust means everything.



Persecution Claims
Claims of persecution of an accredited 

university, company/commodity or 
government entity.

Motive and Personal Gain
Are those making the claim profiting from the 

claim (e.g., product, book sales, etc.)

Too Good To Be True
The magic pill.  Enticingly quick and simple 

answers to solve complex problems.

Testimonials and Fake Credentials
Support and praise by people who “feel 

younger” or “lost weight fast.”  Scientists who 
use titles like “doctor” or “university.”

Unpublished Studies
Cites scientific studies that are not 

published in credible journals.

Logic without Proof
Claims based on reasoning but not scientific 

studies (e.g., ancient remedy)

Identifying Nutrition Quackery

© 2021 Dr. Taylor Wallace. 17



What I’ve Learned…
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Choosing not to interact is more detrimental:
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🍎 If you choose not to engage you will lose invaluable opportunities…

🍎 Interacting does NOT mean trying to control the narrative or shooting out irrelevant talking points.

🍎 Time is of the essence.

🍎 The Doctor Oz Show was not out to get you.

🍎 Trust and support your tribe.  Pharma is EXCELLENT at supporting their tribe.  Big food is LOUSY at it.

• Artificial flavors segment example (food industry).

• Calcium supplements and bisphosphonates segment example (pharmaceutical industry).

• Leveraging your online and social media tribes will help you mitigate TV headlines.



What I’ve Learned…
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Staying true to science is your best bet:
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🍎 Invest in safety and efficacy research on your products.

🍎 Tackle an issue head-on before it is an issue.  Be proactive!

🍎 If you lead the charge, you control the narrative.

🍎 Why fall victim to shotty science?

• Added phosphorus example.

Nutrients. 2022;14:1738.



Thank You!

Think Healthy Group
George Mason University

Email: drtaylorwallace@gmail.com
Website: www.DrTaylorWallace.com 
Text FOOD to 202-410-4202 to join my 
email list.
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